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25 Determinants of Hotel 
Performance: Continental 
or Worldwide Style? 

Ruggero Sainaghi, Università IULM 

Introduction
Performance is the time test of any strategy and performance improvement is at the 

considering performances a polyhydric, complex issue which, to be suitably measured, 

These observations have certainly been stimulated by the tendency on the part of many 

streams: one devoted to the analysis of performance measurement systems and one to 
investigating performance determinants. 

The present chapter focuses exclusively on this second area of research, which is quan
titatively more important, and sets out to present the state of the art on the basis of the 

The focal point of the article is however on the ‘research styles’ which emerge after 

origin.

Methodology
The databases for the observations proposed are composed of the main studies pub
lished in international journals in the last twenty years dealing with hospitality manage
ment, tourism and service management despite having strategic management or special 
business functions as their focus, and using the hotel industry as their empirical basis.
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